
VOICE OF THE AUSTRALIAN 
Real Estate Consumer 
MRI Software commissioned independent research firm YouGov Australia in 2022 to gauge
adult Australians’ views on their experiences with real estate agencies over the last ten years.

Most Australians across all generations*
have rented, leased, bought or sold at
least one property in the past 10 years.
(*spoiler alert: up to 10 for Millennials).78%

81%
Millienials are most likely to
have rented in the past 10years
and have done so more regularly
than all other generations
(3.5 times on average).

Millennials:
26-41 years old
Most Active Property
Generation

Where does your relationship 
start and finish with your clients?

Australia’s housing market is worth

per annum
$10 Trillion

Top reasons why Australians prefer working
with only one real estate agency

34%

39%

38%

Understand
needs

Speed up
the process

One stop
shop

Recommend
properties

52%
Less

Paperwork

Trust the
Agency

69% 63%
Less

Stress

50%

9/10
Agree it is important the real 

estate agency they work with is 
one they respect – with the 

majority (55%) strongly agreeing.

Says it’s a hassle to deal with 
multiple real estate agencies for 

property changes.

7/10

31%
Leased a home

(Investor)

55%
Rented a home

(Tenant)

34%
Sold a home

(Seller)

47%
Bought a home

(Buyer)

Investment
Services
2x leased as
a landlord

Residential
Sales
4x bought or sold
a property

Property
Management

4x rented
a property

One Agency for Life
64% of Australian real estate consumers 
would prefer having one agency for all 

their property needs over a lifetime from 
renter to retiree.

3 in 5

Methodology: YouGov findings are based on 1032 respondents to a national online survey issued May 2022 to Australians aged 18 and above.
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74%
of Investors say they 
would prefer to work
with the same real estate 
agency for all future 
property changes if they 
have the expertise. Millennials and Gen X are more likely than 

Baby Boomers to say they would prefer to 
work the same real estate agency across 
all future property changes.

Millennials Gen X Baby Boomers

71%
68%

54%

Millennials are most likely to need a range
of real estate agency services

Baby Boomers: Most Stable Property Generation

Property Deals
by Generation

Baby Boomers (aged 58-76) average only four (4)
property transactions in the last decade but across
the full spectrum.

Bookend Generations
Gen X (42-57 years old) + Millennials
Equally most likely generations to buy twice and sell
twice in a decade.

Rented, leased, bought or
sold in the last 10 years

Gen Z Millenials Gen X Baby Boomers

75
%

80
%

93
%

56
%

SOLD SOLD FOR SALE FOR SALE

Rent (1) Buy (1) Sell (1) Lease (1)


