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PARTNER CONNECT M\

Building an open and connected ecosystem

o Partner .. » Afoundational pillar of our brand strategy
I I r. ° » Core to our promise to our clients
A PO ConneCt .. e Atruly unique differentiator
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MRI SOFTWARE PARTNER BADGES

m\

Marketing your participation in MRI's Partner Connect program

mri Authorized

Software Partner

mn Authorized

Services Partner

Authorized
m ‘ Software Partner

m Authorized
‘ Services Partner
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Designates your membership in
Partner Connect

For use in ad creative and promotional
material

- Website, sales material, banner ads,
print ads, email newsletters, printed
materials, trade show graphics, etc.
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HOW TO USE PARTNER BADGES m

General guidelines for using partner badges

« Keep the focus on your company. The MRI Software Partner Connect badge should not be
more prominent than your company’s logo. It must be clear that all advertising, promotional
materials and correspondence is from your company, not MRI.

« MRI is not a sponsor of your promotions. Unless otherwise arranged and approved, your use
of the MRI Software Partner Connect badge should not imply MRI's sponsorship of your
promotions.

« Do not modify partner badges and follow spacing and size guidelines. Partner badges must:

- Not be edited or modified

- Be no smaller than .9" tall

- Have a minimum of .25” of blank space surrounding the border
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USING MRI SOFTWARE LOGO & TRADEMARK M\

What is the correct way to refer to MRI Software?

Context is key. MRI Software must always be used as the full company name in writing for the first
mention, then MRI may be utilized after that.

Use of MRI Software Logos

Use of the MRI Software logo must be approved in all cases. In the event the logo is used in a co-
branded campaign, usage must be in accordance with the standards set forth below.

m ‘ Use the MRI Software logo with tagline to designate MRI as one of your partners
(e.g., on your website’s partner page)

REAL ESTATE SOFTWARE

Gkl Use Partner Connect badges to designate your participation in our program and in

Software Partner

Sa ey any of your advertising and promotional materials

©2017 MRI Software LLC. All rights reserved. 27



PLEASE MAKE THE FOLLOWING CHANGES... m

« Update any marketing and promotional materials with the new MRI Software logo or Partner
Connect logo as follows:

m - Use the MRI Software logo to designate MRI as one of your partners (e.g., website
‘ partner page)

REAL ESTATE SOFTWARE

SILS] | Use Partner Connect badges to designate your participation in our program and in

Software Partner

NN s any of your advertising and promotional materials
« Send us your new/updated sales collateral (data sheets, sales slides, etc.)

« Send all materials to Paula Zimmer for approval

« Partner logos will be updated immediately following this call on the myMRI Client Portal; contact
Ben Berk (Ben.Berk@mrisoftware.com) if you need login info

©2017 MRI Software LLC. All rights reserved. 36


mailto:Ben.Berk@mrisoftware.com)

	Partner connect branding guidelines
	introductions
	Agenda
	Mri software�rebranding
	Strengthening the MRI brand
	Strengthening the MRI Brand
	What we learned: �
	Brand strategy
	MRI’s brand “pillars”
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	The idea at the heart of our brand
	Mri software means…
	Mri software means…
	Slide Number 17
	Visual Identity
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Product branding
	Partner connect branding
	Partner connect
	MRI software Partner BADGEs
	How to use Partner badges
	Using MRI software logo & trademark
	Partner marketing recap
	Working together in 2017
	2017 events calendar
	IUC 2017 – October 15-18, 2017 – Orlando
	IUC 2017 – October 15-18, 2017 – Orlando
	Content: blog posts
	Sales enablement
	So what’s next?
	Please make the following changes…
	Thank you!	



